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Forward Looking Statements

This presentation contains historical information and forward-looking statements within the meaning of the Securities Act of 1933, as amended, the Securities Exchange Act of 1934, as amended, and the safe- harbor
provisions of the Private Securities Litigation Reform Act of 1995 with respect to the business, financial condition and results of operations of Perion. The words “will,” “believe,” “expect,” “intend,” “plan,” “should,” “estimate”
and similar expressions are intended to identify forward-looking statements. Such statements reflect the current views, assumptions and expectations of Perion with respect to future events and are subject to risks and
uncertainties. All statements other than statements of historical fact included in this presentation are forward-looking statements. Many factors could cause the actual results, performance or achievements of Perion to
be materially different from any future results, performance or achievements that may be expressed or implied by such forward-looking statements, or financial information, including, but not limited to, political,
economic and other developments (including the current war between Israel and Hamas and other armed groups in the region), the failure to realize the anticipated benefits of companies and businesses we acquired
and may acquire in the future, risks entailed in integrating the companies and businesses we acquire, including employee retention and customer acceptance, the risk that such transactions will divert management
and other resources from the ongoing operations of the business or otherwise disrupt the conduct of those businesses, and general risks associated with the business of Perion including, the transformation in our
strategy, intended to unify our business units under the Perion brand (Perion One), intense and frequent changes in the markets in which the businesses operate and in general economic and business conditions
(including the fluctuation of our share price), loss of key customers or of other partners that are material to our business, the outcome of any pending or future proceedings against Perion, data breaches, cyber-attacks
and other similar incidents, unpredictable sales cycles, competitive pressures, market acceptance of new products and of the Perion One strategy, changes in applicable laws and regulations as well as industry
self-regulation, negative or unexpected tax consequences, inability to meet efficiency and cost reduction objectives, changes in business strategy and various other factors, whether referenced or not referenced in this
presentation. We urge you to consider those factors, together with the other risks and uncertainties described in our most recent Annual Report on Form 20-F for the year ended December 31, 2024 as filed with the
Securities and Exchange Commission (SEC) on March 25, 2025, and our other reports filed with the SEC, in evaluating our forward-looking statements and other risks and uncertainties that may affect Perion and its
results of operations. Perion does not assume any obligation to update these forward-looking statements. Investors should read this presentation together with our respective quarterly press release furnished to the SEC.

Non-GAAP Measures

Non-GAAP financial measures consist of GAAP financial measures adjusted to exclude certain items. This presentation includes certain non-GAAP measures, including Contribution ex-TAC, Adjusted EBITDA and Adjusted
free cash flow.

Contribution ex-TAC presents revenue reduced by traffic acquisition costs and media buy, reflecting a portion of our revenue that must be directly passed to publishers or advertisers and presents our revenue excluding
such items. We believe Contribution ex-TAC is a useful measure in assessing the performance of the Company because it facilitates a consistent comparison against our core business without considering the impact of
traffic acquisition costs and media buy related to revenue reported on a gross basis.

Adjusted Earnings Before Interest, Taxes, Depreciation and Amortization (“Adjusted EBITDA”) is defined as income (loss) from operations excluding stock-based compensation expenses, restructuring costs and other
charges, unusual legal costs, depreciation, amortization of acquired intangible assets, retention and other acquisition-related expenses, as well as gains and losses recognized with respect to changes in fair value of
contingent consideration.

Adjusted free cash flow is defined as net cash provided by (or used in) operating activities less cash used for the purchase of property and equipment, net of sales and capitalized software development costs, but
excluding the purchase of property and equipment related to our new corporate headquarter office, the portion of the cash payment of contingent consideration in excess of the acquisition date fair value and retention
payment related to acquisitions, as we do not view either of those expenses as reflective of our normal on-going expenses. It is important to note that these expenses are in fact cash expenditures.

Non-GAAP net income and non-GAAP diluted earnings per share are defined as net income (loss) and net earnings (loss) per share excluding stock-based compensation expenses, restructuring costs and other
charges, unusual legal costs, retention and other acquisition-related expenses, amortization of acquired intangible assets and the related taxes thereon, foreign exchange gains and losses associated with ASC-842,
revaluation of acquisition related contingent consideration as well as gains and losses recognized with respect to changes in fair value of contingent consideration.

The purpose of such adjustments is to give an indication of our performance exclusive of non-cash charges and other items that are considered by management to be outside of our core operating results. These
non-GAAP measures are among the primary factors management uses in planning for and forecasting future periods. Furthermore, the non-GAAP measures are regularly used internally to understand, manage and
evaluate our business and make operating decisions, and we believe that they are useful to investors as a consistent and comparable measure of the ongoing performance of our business. However, our non-GAAP
financial measures are not meant to be considered in isolation or as a substitute for comparable GAAP measures and should be read only in conjunction with our consolidated financial statements prepared in
accordance with GAAP. Additionally, these non-GAAP financial measures may differ materially from the non-GAAP financial measures used by other companies. Due to the high variability and difficulty in making
accurate forecasts and projections of some of the information excluded from these projected measures, together with some of the excluded information not being ascertainable or accessible, we are unable to quantify
certain amounts that would be required for such presentation without unreasonable effort. Consequently, no reconciliation of the forward-looking non-GAAP financial measures is included in this presentation. A
reconciliation between results on a GAAP and non-GAAP basis is provided in the appendix attached to this presentation. 2
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Delivering solid YoY growth across core financial metrics

Results

$137.1

Revenue

$65.2

Contribution ex-TAC

A
$24.3
Q4
Adjusted EBITDA

—
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Highlights

A
19%
YoY
Contribution ex-TAC

53%

YoY
Adjusted EBITDA

403«

YoY
Operating cash flow

—

Q4 Strong Performance

1ol Growth Engines

A
59%
YoY Revenue growth
cTvV

A
42,
YoY Revenue growth
Retail Media

A
28
YoY Revenue growth
DOOH




YouTube

Solving The $1T
Advertising Challenge

Marketers are navigating a fragmented Advertiser
universe of screens, creative formats,

and placements, trying to connect the
dots and drive business results. Netflix TikTok

Pinterest

Amazon
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Al-First Execution
Infrastructure

Our intelligent Al infrastructure powers

continuously optimizing in real time.



Perion
OUTMAX

Al-Native Execution
Engine

OUTFRONT/ '

®fs&ep+

@ YouTube






https://perion.com/wp-content/uploads/PerionOne_HP_Video.mp4

Outmax Land and Expand - Spend, Geos & Channels
$50K to $20M spend in 24 months

$40M YouTube
+ Meta
$20M

$30M

YouTube
20M
$ $4.5M

$10M

$0

2023 2024 2025

LY IR

...........
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DOOH Fullstack Land and Expand
200 Euro — 506k Euro a month in 90 days

Dec 2025
Spend: EURE 506,078

Spend

600k
500k
400k
300k
200k

100k

Implementation
of DOOH Player

0 £\ £~ P P

May 2025 Jun 2025 Jul 2025 Aug 2025 Sep 2025 Oct 2025 Nov 2025 Dec 2025
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Outmax CTV Optimization
Site visitation Rate? 1.8% and CPA | 89% in 4 weeks

WEBROOT" Al Optimizations Drove Efficiencies in CPA Week over Week

$4.61

$0.53
—0

9/25-10/1 10/2-10/8 10/9-10/15 10/16-10/22

CPA (Cost Per Action)
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The Outmax Outcome Delta

Perion’s Outmax
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Serving 52 out of the Fortune 100 Companies

\y

17 of the 19 largest
Consumer & Retail
companies

®

4 of the 4 largest
Telecommunications

=

2 of the 3 largest
Airline companies

9,

6 of the 16 largest
Insurance companies

Across Key Industry Verticals

&

5 of the 6 largest
Pharmaceutical
companies

4 of 11 the largest
Financial companies

e

/=Sl

6 of the 10 largest
Technology & Media
companies

oo

10of the 3 largest
Automotive companies

companies
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New Strategic
Partnerships
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PERION

amazon ads
N’

Amazon DSP
New Partnership

This partnership brings together Perion's unique
creative capabilities and premium inventory with
Amazon's exclusive audience data.

e New Premium Demand Channel: Commerce
brands using Amazon as their DSP can now
access Perion's solutions

e Clear differentiation: Pairs Perion’s Al-driven
creative and premium inventory with Amazon's
unique audiences and measurement

e Growth signal: Strengthens Perion’s platform
reach and long-term programmatic revenue
potential




PERION

Walmart
Connect

Walmart Connect
New Partnership

Combining Walmart Connect’s powerful omnichannel
media solutions with Perion’s Al-driven creative and
performance capabilities empowers advertisers to:

e Help reach shoppers more effectively
through omnichannel touchpoints

e Connect media exposure to actual sales
with closed-loop measurement

e Better personalize campaigns at scale
through advanced optimization




PERION

Mastercard
New Partnership

Mastercard Services data is now integrated into the
Perion platform across Europe and the U.S

e Advertisers can now activate aggregated
purchase insights based on real consumer
spend data directly within the platform

e Makes it easier than ever to reach high-intent
audiences across key industries and drive
measurable impact

e Transaction data is aggregated & anonymized
- no PIl, with independent third-party
anonymization
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2025 Achievements
From Vision to Reality

2025 marked Perion’s transition from reset to execution and scale,
restoring growth and building a scalable foundation for long-term value creation.

Clear Strategy Al-Driven Execution

Perion One Platform Introduced Outmax, our Al-execution
established as an Al execution engine. Al is also fully integrated in
platform for marketers our internal processes and customer

facing solutions.

% 2

Top tier executive team Operational Readiness Financial Momentum Capital Return

Strengthened the executive team  Restructured the organization Return to YoY growth $200M Share Repurchase plan

to ensure the right leaders are in for faster execution and cost in Q3 & Q4, operating leverage, authorized; $118M executed by . S
the right roles to drive growth. optimization cash flow strength EQY. B """""

s l-
I

Growth Engines Accelerated

High double-digit growth across
CTV, DOOH, and Retail - outpacing
the market by more than 2x.

4
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Perion 2028
Target Plan

Scaling Organic Growth and Margins
Driven by Perion One
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25%+

Perion One pro forma'

spend
3-Y CAGR

//
1y

Land & Expand

Increase customer
stickiness with
cross-channel Al-Driven
solutions for CTV, DOOH,
YouTube, Meta and Web

1 Pro forma numbers excludes Search and discontinued legacy activities
2 Contribution ex-TAC and Adjusted EBITDA are non-GAAP measures. See reconciliation of GAAP to non-GAAP measures at the appendix to this presentation.

2028 Targets

20%+

Perion One pro forma'
Contribution ex-TAC?
3-Y CAGR

 Perion 2028: Scaling Perion One with Profitable Growth

28%

Plan Catalysts

Performance

Shift to performance
advertising to capture
larger budgets

X
i@}

S

Al

Al-driven operating
leverage: Automation
across delivery &
optimization

Perion Adj. EBITDA to
Contribution ex-TAC

Capital

Disciplined capital
deployment:

Focused GTM &
investment in innovation




Tal Jacobson Kenny Lau
Chief Executive Officer Chief Product Officer
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Amit Gelber Rona Zur Turetz
Chief Growth Officer Chief People Officer
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Mina Naguib
Chief Technology Officer

SANMSUNG Ads
= Prebid e Hivestack

Elad Tzubery
Chief Financial Officer

EY allot

Stephen Yap
Chief Revenue Officer
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chck

Anat Paran
Chief Operating Officer

(intel) i.% Cellebrite

Leadership Team of Industry Visionaries

Erin McCallion
Chief Marketing Officer
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Ran Cohen
Chief Strategy Officer
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Financial Results
& Outlook
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Executing with Discipline

Driving Sustainable Long-Term Growth

Q4 & FY 2025 Highlights

Market-Leading Growth
CTV, Retail Media, and DOOH continuing
to outpace industry growth rates

Financial Inflection
19% YoY growth in Q4 Contribution ex-TAC!
53% YoY growth in Q4 Adj. EBITDA!

Continuous strong cash generation
2025 Adjusted FCF' - conversion rate 89%

Balanced, disciplined Capital allocation
7.7M shares repurchased in 2025 ($71.2M)

Growth Engines

59%

(42% FY'25)

YoY Revenue growth

CTV

42,

(36% FY'25)

YoY Revenue growth

Retail Media

28%

(36% FY'25)

YoY Revenue growth

DOOH

1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric

Looking Forward

2026 Outlook

Contribution ex-TAC!
Adjusted EBITDA!

2028 Target Plan

Perion One Growth Targets
Spend'
Contribution ex-TAC!

Consolidated Profitability
Perion consolidated
Adjusted EBITDA' to
Contribution ex-TAC'
margin

$215 to $235M
$50 to $52M

3-year CAGR
at least 25%
at least 20%

28% by 2028
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Revenue Contribution ex-TAC! Adjusted EBITDA!

$137.1M $65.2 $24.3M

6% YoY growth 19% YoY growth 53% YoY growth
48% Margin 18% Margin
37% ex-TAC Margin

1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric
2 Includes cash, cash equivalents, short term deposits and marketable securities

Net Cash?

$312.9M

Share Repurchase
$23.9M

Cash Flow from
Operations

$21.8M

403% YoY growth
Adj. FCF'/Adj. EBITDA":
85%




FY 2025

Revenue Contribution ex-TAC! Adjusted EBITDA!

$439.9M $203.4 $45.2M

12% YoY Decline 4% YoY Decline 12% YoY Decline
46% Margin 10% Margin
22% ex-TAC Margin

1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric
.\ 2 Includes cash, cash equivalents, short term deposits and marketable securities

\0

Non-GAAP Net
Income!

$51.3M

Diluted Non-GAAP EPS:

$1.13

Cash Flow from
Operations

$41.9M

Adj. FCF'/Adj. EBITDA": 89%
Share Repurchase $71.2M




Growth Engines

CTV by Perion ($M) DOOH by Perion
42% YoY Growth ($M)
36% 2023-2025 CAGR 36% YoY Growth

43% 2023-2025 CAGR

II

2023 2024 2025 2023 2024 2025
CTV Ad Spending DOOH Ad Spending
12.9% 2024-2029 CAGR, US ($B) 9.2% 2024-2029 CAGR, US ($B)

47.62
37.95 2 2,255F
33.14 FEREESE
28.67 SREEEE
b

.\ 2024 2025 2026 2027 2028 2029 2024 2025 2026 2027 2028 2029 -

! Source: eMarketer data, December 2025 | DOOH FY'23 revenue is pro forma




Growth Engines - Retail Media

Retail Media by Perion (sm) Omnichannel Retail Media Ad Spending
36% YoY Growth 14.5% 2024-2029 CAGR, US ($B)

48% 2023-2025 CAGR
97.14
89.82
81.83

2023 2024 2025 2024 2025 2026 2027 2028

0N

\ ‘ Source: eMarketer data, December 2025




Revenue

Q4 Revenue (sm) 2025 Revenue (sm)
743.2
498.3
H

Q423 Q424 Q425 2023 2024 2025
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Revenue by Channels

Revenue by Channels
Q4 2025

Search
Revenue of $26.2M
Increased by 3% YoY

DOOH
Revenue of $35.8M
Increased by 28% YoY

Q4 2025

Web
Revenue of $49.9M
Decreased by 17% YoY

CTV
Revenue of $25.1M
Increased by 59% YoY

Percent of revenue may not add up due to rounding

Revenue by Channels
FY 2025

DOOH
Revenue of $94.9M
Increased by 36% YoY

Search
Revenue of $91.0M
Decreased by 44% YoY

Search
21%

FY 2025

Web
Revenue of $190.9M
Decreased by 13% YoY

CTV
Revenue of $62.1M
Increased by 42% YoY




Advertising Solutions Revenue

Q4 Revenue (sm) 2025 Revenue (sm)
348.9
Q4'23 Q4'24 Q4'25 2023 2024 2025
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Search Revenue Stabilizing (sm)

Q423 Q124 Q224 Q324 Q424 Q1'25 Q225 Q325 Q4'25

0N e
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Contribution ex-TAC Margin' Expansion

47% g

46% 46% 46%

43% 43%

Q4'23 Q124 Q224 Q324 Q424 Q1'25 Q225 Q325 Q425 2023 2024 2025

: . 1 Calculated as Contribution ex-TAC to Revenue. Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric.




Adjusted EBITDA! (sm)

Q4 Adjusted EBITDA and Margins

m Adj. EBITDA (SM) = Adj. EBITDA to Revenue = Adj. EBITDA to Contribution ex-TAC

59%
37%
29%
24%
15% 16% 15%
23% o

\_/\5/0/180/
13% 12% 1% °

7% 7% 7%

2%

1.8 12.1
HH_-

Q423 Q124 Q224 Q324 Q424 Q1'25 Q225 Q325 Q425

0N

14 . 1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric.

FY2025 Adjusted EBITDA and Margins

® Adj. EBITDA (SM) = Adj. EBITDA to Revenue = Adj. EBITDA to Contribution ex-TAC

55%

24% 22%

23%

10% 10%

2023 2024 2025




GAAP and Non-GAAP' Net Income (sm) & EPS

Q4 2025 FY 2025

GAAP Net Income & EPS? Non-GAAP Net Income' & EPS? GAAP Net Income (Loss) & EPS? Non-GAAP Net Income' & EPS?
1.04
3.33
0.73 0.33 0.49 2.30
0.25
[__12.6 |
.79 |
Q423 Q424 QA'25 Q423 Q424 QA'25 2023 2024 2025 2023 2024 2025
.\ 1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric.

\‘ 2 Diluted




Cash from Operations & Adjusted Free Cash Flow' (sm)

Q4 2025 FY 2025

B Cash Flow from Operations M Adjusted Free Cash Flow == Adjusted FCF/Adjusted EBITDA B cCash Flow from Operations [ Adjusted Free Cash Flow == Adjusted FCF/Adjusted EBITDA

93% 91%

85% 89%

32%
27%

Q4'23 Q424 Q4'25 2023

‘. 1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric.




Net Cash' (sm)

472.7

Q423 Q1'24 Q224 Q324 Q424 Q1'25 Q225 Q3'25 Q425

407.1
‘|||||\ 3733 |||||||

N

\‘ I Includes cash, cash equivalents, short term deposits and marketable securities




Share Repurchase Program

Accumulated spend ($M) Number of shares repurchased (M)

) I '

Q2 2024 Q3 2024 Q4 2024 Q1 2025 Q2 2025 Q3 2025 Q4 2025 Q22024 Q32024 Q4 2024 Q12025 Q2 2025 Q3 2025 Q4 2025
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Committed to Balanced Capital Allocation

Share Repurchase Plan

Executed Remaining
Execution since Remaining share
initiation $18Mm repurchase plan' $82M

Implied Return? 33% Implied return? 23%

1 Expected implied return of the $75 million share repurchase expansion, plus $8 million remaining from previous program, based on Mkt. Cap of $360 million
2 Implied return and Expected aggregate implied return is based on Mkt. Cap of $360 million

Total share repurchase plan

Total Share $200M

repurchase Plan

Expected aggregate -
Implied Return? 56%
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FY2026 Financial Outlook

SM 2025A 2026E

Contribution ex-TAC 203.4 215 - 23 52

YoY Change

N%

Adjusted EBITDA! 45.2 50 - 54

15%

Contribution ex-TAC Margin® 22%, 23%,

1 Contribution ex-TAC and Adjusted EBITDA are non-GAAP measures. See reconciliation of GAAP to non-GAAP measures at the appendix to this presentation.
2 Implies a revenue range of $460 - 490 million

3 Calculated at Contribution ex-TAC and Adjusted EBITDA guidance midpoint
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Perion
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Targets 28
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Perion 2028 Targets

= Perion One = Legacy Activities

$1.2B
Perion One Platform Spend Surges
Perion One Spend
e 2022-2025 CAGR: 34%
e 2025-2028 CAGR: 25%+
$0.6B
Legacy activities' expected to remain stable
$0.2B
2022 2023 2024 2025 2026E 2027E 2028E

\. I Legacy activities include Search and discontinued low-margin legacy activities




Perion 2028 Targets

Contribution ex-TAC

e 2022-2025 CAGR:19%
e 2025-2028 CAGR: 20%+

Perion One platform 2026 Contribution
ex-TAC reflects 85-90% of total

2022 2023 2024 2025 2026E 2027E 2028E
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Perion 2028 Targets

% of Contribution Ex-TAC

== Adj.EBITDA [ s&v [ R&D G&A [ COGS

28%

\
. 23% /

> Investments

Efficiency

2025 2026E 2028E

0N
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Target

Perion consolidated Adjusted
EBITDA/Contribution ex-TAC margin of 28 %

Catalysts

Disciplined Cost Management
to drive operational leverage

Invest to Scale
2026 investment in technology and go-to-market

Operational Efficiency
to drive decrease in G&A and COGS expenses




Jll

Large Omnichannel Growth Profitability

Opportunity & Cash Generation'

Strong focus on high-growth channels Over a decade of positive annual
and market verticals: Adjusted EBITDA & Operating Cash
CTV, DOCH & Retail Mediq, through Flow, combined with efficient
integrated cross-channel execution operations with scalable

technology foundation

&

Unified Media Performance

with Perion One @

A single platform to plan, activate, Global Footprint

optimize & analyze across all channels, Presence in North Americaq,
bridging creative and media South America, EMEA & APAC

with actionable insights for
performance-driven outcomes

oo
& &

Al as the OS of Advertising Experienced Management

Al-native execution infrastructure for Led by a highly experienced,

modern advertising, with a global management team

proprietary Al agent embedded into with a track record of delivering: =" -
live media delivery innovation and value 21

1 Annually, on a non-GAAP basis



Thank You
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Condensed Consolidated Balance Sheets

Current Assets 31/12/2025 31/12/2024 Current Liabilities 31/12/2025 31/12/2024
Cash and cash equivalents 90 156.2 Accounts payable 129.9 122
Restricted cash 1.2 1] Accrued expenses and other liabilities 37.8 32.8
Short-term bank deposit 151 139.3 Short-term operating lease liability 2.3 3.6
Marketable Securities 71.9 77.8 Deferred revenue 1.2 2
Accounts receivable, net 187.9 164.4 Short-term payment obligation related to acquisitions 17.3 1.3
Prepaid expenses and other current assets 17.8 22.6

Long-Term Assets

Long-Term Liabilities

_Property and equipment, net n.7 8.9 Payment obligation related to acquisitions 10.4 =
Operating lease right-of-use assets 17.2 20.2 Long-term operating lease liability 20 18.7
Goodwill and Intangible assets, net 355.2 316 Deferred taxes 7.4 =
Deferred taxes 9.3 8.5 Other long-term liabilities 1.4 12.]
Other assets 0.6 04
Total Shareholders' Equi
o\

\0




Consolidated Statements Of Operations - GAAP

Advertising Solutions revenue
Search Advertising revenue

Total Revenue

Cost of revenue 76 9.6 9.8 10.9 ns n3 ns 123 123 13 13.8 12.6
Traffic acquisition costs and media buy 79.9 1015 108.0 143.6 976 58.9 54.6 748 49.7 55.4 59.5 ne
Research and development 84 82 78 95 9.8 101 83 85 85 8.9 8.6 8.7
Selling and marketing 15.0 13.9 142 16.4 161 18.0 17.9 16.5 17.7 19.5 19.8 19.5
‘General and administrative 6.5 74 77 10.4 9.8 10.0 9.2 9.7 9.4 9.2 8.8 9.1

Changes in fair value of contingent consideration = 14.6 20 21 = 1.5 = = = = = =

Depreciation and amortization 34 34 34 3.9 46 4.8 3.6 35 35 43 49 5.0
Restructuring costs and other charges =z = 3 = = 6.9 = = 1.3 = T =

Total Costs and Expe

Income (loss) from Ope

Financial income (expense), net 34 5.2 6.1 6.3 55 5.7 54 1.9 34 3.6 24 0.6

Income (loss) before Taxes on income

“Taxes on income (tax benefit) 4) 3.6 57 6.7 22 (10) 05 12 (1.3) (0.30) 150 3.00

Net Income (loss

Net Earnings (loss) per Share - Basic
gs (loss) per Share - Diluted

No. of shares - Basic (M)
No. of shares - Diluted (M)

_ Full Year Ended

2023 2024 2025
398.2 335.6 3489
344.9 1627 91.0
379 46.6 5.8
4329 286.0 236.5
33.9 36.7 347
593 685 76.5
321 387 36.4
187 15 -
141 16.4 17.7

= 6.9 1.3
628.9 501.3 454.8

4.3 3.0 (14.9
21.0 18.5 9.9
135.3 15.5 5.0,
20.3 2.9 3.0
115.0 12.86 7.9




Condensed Consolidated Statements of Cash Flows

Full Year Ended

Net Income (loss) 214 32.8 36.9 .8 (6.2) 21 4.9 (8.3) (3.5) (42) 8.0 115.0 126 (7.9)

Adjustments required to reconcile net income to net cash 260 73 133 (49) (14.3) 141 (0.8) 13 24.8 10 138 __ 405 (5.7) 499
Net cash provided by (used in) operating activities 47.4 40.1 50.2 6.9 (20.5) 16.2 4.3 (7.) 21.3 5.9 21.8 155.5 6.9 41.9
Deposits, marketable securities and other 50 (282) 412 (201) 434 285 108 79 AN 128 327 _ (314) 62.6 (108)
Cash paid in connection with acquisitions, net of cash acquired = - (101.9) = = < = - (26.6) - = (101.9) < (26.6)
Net cash provided by (used in) investing activities 5.0 (28.2) (60.7) (20.1) 43.4 28.5 10.8 7.9 (25.4) 12.8 (32.7) (133.4) 62.6 (37.4)
Net cash provided by (used in) financing activities 0.1 0.2 0.1 0.3 (51.8) (36.2) (13.3) (6.5) (33.2) (7.9) (23.4) (10.8) (100.9) (n.7)
Effect of exchange rate changes on cash and cash equivalents and restricted cash - (0.) 0.2 (00) - 0.2 (0.3) 0.1 0.3 - -0. 0.1 (0.2) 0.3
Cash and cash equivalents and restricted cash at beginning of period 1347 187.2 199.2 188.9 176.0 1471 155.9 157.4 151.9 114.8 125.6 177.5 188.9 157.4
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Reconciliation of GAAP to Non-GAAP Results

12 months ended

2023 2024 2025
GAAP Income (Ioss) from Ope ! . ! :
Stock-based compensation expenses 34 31 44 72 5.4 5.7 6.2 9.9 76 75 10.2 5.9 18.0 272 311
Retention and other acquisition-related expenses 3 03 04 33 18 17 04 (1.9) 19 25 18 29 _ 40 20 91
Unusuallegalcosts S Z B = S = = = 01 0.6 0.2 = 0.1 . . = 01 0.9
Changes in fair value of contingent consideration = 14.6 20 21 = 1.5 = = = = £ = 18.7 1.5 =
Amortization of acquired intangible assets 3.0 3.0 3.0 35 41 43 3.0 3.0 29 37 43 43 125 144 15.3
Restructuring costs and other charges = = = = = 6.9 = = 13 = = = : = 6.9 13
Depreciation 0.4 0.4 0.4 0.4 0.5 0.5 0.6 0.5 0.6 0.6 0.6 0.7 1.9 21 24
Adjusted EBITDA E 5 X L A A 169.1 51.2 45.2

12 months ended

2023 2024 2025
GAAP Net Income (1oss . ! : - ! !
Stock-based compensation expenses 34 31 44 72 5.4 5.7 6.2 9.9 76 7.5 10.2 5.9 180 272 311
Amortization of acquired intangible assets 3.0 3.0 3.0 35 41 43 3.0 3.0 29 37 43 43 125 144 15.3
Retention and other acquisition related expenses - 0.3 0.4 3.3 1.8 1.7 0.4 (1.9) 1.9 25 1.9 29 4.0 2.0 9.1
Unusual legal costs - - - - - - - ol 0.6 02 - ol : - 0l 0.9
‘Changes in fair value of contingent consideration =z 14.6 20 21 = 1.5 = = 7 = = = 18.7 1.5 =
Restructuring costs and other charges = = % = = 6.9 = = 1.3 = = = 5 6.9 1.3
Foreign exchange gains (losses) associated with ASC-842 (0.0) (04) (0.) 01 - (0.2) 0.3 0.3 (0.4) 2 04 0.7 (0.2) 0.4 27
Revaluation of acquisition-related contingent consideration 0.1 0.1 0.1 01 = = = - = = 04 0.2 ; 0.6 = 0.6
Taxes on the above items (0.3) (0.3) (0.3) (0.3) (0.5) (0.3) (0.2) 0.1 (0.2) (0.4) (0.5) (0.6) (1.2) (0.9) (1.7)

Non-GAAP Netincome

Non-GAAP diluted earnings p

No. of shares - Diluted (M




Reconciliation of GAAP to Non-GAAP Results

12 Months ended
Q1-23 Q2-23 Q3-23 Q4-23 Q1-24 Q2-24 Q3-24 Q4-24 Q1-25 Q2-25 Q3-25 Q4-25
743.2 498.3 439.9
Traffic acquisition costs and media bu (79.9) (101.5) (108.0) (143.6) (97.6) (58.9) (54.6) (74.8) (49.7) (55.4) (59.5) (71.9) (432.9) (285.9) (236.5)
Contribution ex-TAC g . X 142.3 109.9 87.2
12 Months ended
2023 2024 2025
GAAP Costs and Expe 628.9 6013 454.8
Traffic acquisition costs and media buy (79.9) (1015) (108.0) (143.6) (976) (58.9) (54.6) (748) (497) (65.4) (595) (ne) (4329) (286.0) (236.5)
Depreciation and amortization (34) (34) (34) (3.9) (46) (48) (36) (35) (35) (43) (4.9) (50) (141) (16.5) (347)
Stock-based compensation expenses (3.4) (31) (4.4) (4.7) (5.4) (5.7) (6.2) (9.9) (7.6) (7.5) (10.2) (5.9) (18.0) (27.2) (76.5)
Retention and other acquisition-related expenses - (03) (0.4) (3.3) (1.8) (1.7) (0.4) 1.9 (1.9) (25) (1.9) (2.9) (4.0) (2.0) (36.4)
Unusual legal costs - - - - - - - (0.1) (0.6) (0.2) - (04) - (1.5) -
Changes in fair value of contingent consideration - (14.8) (2.0) (21) - (15) - - - - - - (18.7) (1.5) (17.7)
Restructuring costs and other charges - - - - - (6.9) - - (1.3) - - - - (6.9) (1.3)
enses and Cost of Revenue i i X ¥ 141.0 161.1 51.7
12 Months ended
2023 2024 2025
. ope q A & i 166.6 6.9 41.9
Purchases of property and equipment, net of sales (o) (02) (0.2) (0.3) (0.4) (07) (43) (13) (07) (15) (07) (03) (05) (6.8) (38)
Capitalized software development costs - - - - - - - - - (0.4) (0.8) (0.7) - - (1.9)
Purchase of property and equipment related to our new corporate
headquarter office 5 = = - = 0.2 41 1.3 1.3 0.9 0.3 - = 5.7 2.6
Portion of the cash payment of contingent consideration in excess of the
acquisition date fair value = = = = - 9.6 1.2 = = = = =
Retention payment related to acquisitions &= = S o = 1.3 = =

20.8

Adjusted free cash flow 5 X 49.9
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Reconciliation of GAAP to Non-GAAP Full Year 2026 Guidance

RECONCILIATION OF GAAP TO NON-GAAP FULL YEAR 2026 GUIDANCE

Revenue 460 490
Traffic acquisition costs and media bu 245 255
Contribution ex-TAC
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