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Forward Looking Statements 
This presentation contains historical information and forward-looking statements within the meaning of The Private Securities Litigation Reform Act of 1995 with respect to the business, financial condition and results of operations of 
Perion. The words “will,” “believe,” “expect,” “intend,” “plan,” “should,” “estimate” and similar expressions are intended to identify forward-looking statements. Such statements reflect the current views, assumptions and expectations of 
Perion with respect to future events and are subject to risks and uncertainties. Many factors could cause the actual results, performance or achievements of Perion to be materially different from any future results, performance or 
achievements that may be expressed or implied by such forward-looking statements, or financial information, including, but not limited to, the current war between Israel and Hamas and any worsening of the situation in Israel (such as 
further mobilizations), the failure to realize the anticipated benefits of companies and businesses we acquired and may acquire in the future, risks entailed in integrating the companies and businesses we acquire, including employee 
retention and customer acceptance; the risk that such transactions will divert management and other resources from the ongoing operations of the business or otherwise disrupt the conduct of those businesses, potential litigation 
associated with such transactions, and general risks associated with the business of Perion including intense and frequent changes in the markets in which the businesses operate and in general economic and business conditions, 
loss of key customers, data breaches, cyber-attacks and other similar incidents, unpredictable sales cycles, competitive pressures, market acceptance of new products, changes in applicable laws and regulations as well as industry 
self-regulation, inability to meet efficiency and cost reduction objectives, changes in business strategy and various other factors, whether referenced or not referenced in this presentation. Various other risks and uncertainties may 
affect Perion and its results of operations, as described in reports filed by Perion with the Securities and Exchange Commission from time to time, including its annual report on Form 20-F for the year ended December 31, 2023 filed 
with the SEC on April 8, 2024. Perion does not assume any obligation to update these forward-looking statements. Investors should read this presentation together with our respective quarterly press release furnished to the SEC.  
 
Non-GAAP Measures 
Non-GAAP financial measures consist of GAAP financial measures adjusted to exclude certain items. This presentation includes certain non-GAAP measures, including Contribution ex-TAC, Adjusted EBITDA, non-GAAP net income, 
non-GAAP diluted earnings per share and Adjusted free cash flow.    
Contribution ex-TAC presents revenue reduced by traffic acquisition costs and media buy, reflecting a portion of our revenue that must be directly passed to publishers or advertisers and presents our revenue excluding such items. We 
believe Contribution ex-TAC is a useful measure in assessing the performance of the Company because it facilitates a consistent comparison against our core business without considering the impact of traffic acquisition costs and 
media buy related to revenue reported on a gross basis. 
Adjusted Earnings Before Interest, Taxes, Depreciation and Amortization ("Adjusted EBITDA") is defined as income from operations excluding stock-based compensation expenses, depreciation, amortization of acquired intangible 
assets, retention and other acquisition-related expenses, restructuring costs and gains and losses recognized with respect to changes in the fair value of contingent consideration. 
Adjusted free cash flow is defined as net cash provided by (or used in) operating activities less cash used for the purchase of property and equipment, but excluding the purchase of property and equipment related to our new corporate 
headquarter office and the portion of the cash payment of contingent consideration in excess of the acquisition date fair value, as we do not view either of those expenses as reflective of our normal on-going expenses. It is important to 
note that these expenses are in fact cash expenditures. 
Non-GAAP net income and non-GAAP diluted earnings per share are defined as net income and net earnings per share excluding stock-based compensation expenses, retention and other acquisition-related expenses, restructuring 
costs, revaluation of acquisition-related contingent consideration, amortization of acquired intangible assets and the related taxes thereon, non-recurring expenses, foreign exchange gains and losses associated with ASC-842, as well 
as gains and losses recognized with respect to changes in fair value of contingent consideration. 
The purpose of such adjustments is to give an indication of our performance exclusive of non-cash charges and other items that are considered by management to be outside of our core operating results. These non-GAAP measures 
are among the primary factors management uses in planning for and forecasting future periods. Furthermore, the non-GAAP measures are regularly used internally to understand, manage and evaluate our business and make 
operating decisions, and we believe that they are useful to investors as a consistent and comparable measure of the ongoing performance of our business. However, our non-GAAP financial measures are not meant to be considered 
in isolation or as a substitute for comparable GAAP measures and should be read only in conjunction with our consolidated financial statements prepared in accordance with GAAP. Additionally, these non-GAAP financial measures 
may differ materially from the non-GAAP financial measures used by other companies. Due to the high variability and difficulty in making accurate forecasts and projections of some of the information excluded from these projected 
measures, together with some of the excluded information not being ascertainable or accessible, we are unable to quantify certain amounts that would be required for such presentation without unreasonable effort. Consequently, no 
reconciliation of the forward-looking non-GAAP financial measures is included in this presentation. A reconciliation between results on a GAAP and non-GAAP basis is provided in the appendix to this presentation 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Tal Jacobson
CEO

Maoz Sigron
CFO  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Google  

Tiktok  

Amazon  

Advertiser
(Brands / Retailers) 

Tackling a $700B* (and growing) challenge

Meta  

YouTube  

Pinterest  
Open Web  

Outdoor ads  

Apple  

* https://www.emarketer.com/content/worldwide-digital-ad-spending-forecast-2024#page-report

Spotify  
 Bing  

Reddit  

Netflix 

Hulu  



Perion’s Technology connecting the dots
Across Consumer Touchpoints
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High Impact Ad 

Podcast TVSocial DesktopOn the road Parking In-storeDesktop Mobile

Dynamic Video 
Ad  High Impact Ad Wave AI Audio 

Ads 
XL Dynamic 

DOOH Video Ad 
Retail focused 

DOOH Ads 
Interactive 
DOOH Ad 

Direct response 
Search Ad 

In-article 
Video ad 

Home Running Coffee  Office Car  Parking lot  Supermarket Office  Coffee break 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Our main Growth Engines
Continuing Momentum

YoY Growth 

Retail Media 
75%

YoY Growth 

CTV 
42%

YoY Growth 

Digital Out-of-Home 
41% 1

1 On a proforma basis 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Omnichannel Advertising for Brands
Colorado Tourism on CTV, Audio, and Mobile

https://docs.google.com/file/d/1S9TtGX0Wy-CHeQOXEoqb0nESFPFjz9qW/preview
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CTV solutions for Brands
Location based to boost store traffic

70% 
CAGR 

 
Q2’22-24 

42% 
YoY

Growth

https://docs.google.com/file/d/1ZpnPgUhZEMMZNetISzggQLSuQfdQdupR/preview
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69% 
CAGR 

 
Q2’22-24 

75% 
YoY

Growth

Shoppable Ads

$M

Retail Media Solutions that Drive Conversions

https://docs.google.com/file/d/16VsYU969o85RNgPoS9wMZsZh3quqPs6H/preview
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Perion’s technology powers campaigns on YouTube CTV
2nd Largest CTV Ad Platform in the US

Offering brands wider reach and higher engagement Adding premium inventory 

 

*Source: https://forecasts-na1.emarketer.com/584b26021403070290f93a3a/5f8f546b4af80306c829b357 

Connected TV Ad Revenues, by Company, US, 2024, $B * 
 

 

https://docs.google.com/file/d/1j-LhCbw8OnTeOn-LwnDoOlfMfL8uOK1x/preview


DOOH - Leveraging Technology to drive In-store traffic
41%1 YoY Growth
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41%1 
YoY

Growth

1 On a proforma basis 

62% 
Lift in-store 
visitations

x4.18 
In footfall 

traffic in key 
locations

    X4.18
In footfall 

traffic in key 
locations

https://docs.google.com/file/d/1POdsSkN4zjzf-7mwx2YJz-3v4z_xSWx_/preview


AI-based Dynamic Creative Optimization 
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Expanding Technology Capabilities to Programmatic DOOH

1

2

3 4
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Recent Recognition & Awards 
Promoting Sustainability and Excellence 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Financial 
Results 
& Outlook



Q2 2024 Financial Highlights
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$108.7M

Revenue

39% YoY 
Decline

Adjusted 
EBITDA1

GAAP Net 
Income

Non-GAAP Net 
Income1

Net Cash2

$7.7M -$6.2M $13.4M $407.1M
81% YoY Decline 

7% Margin 
15% ex-TAC Margin

129% YoY Decline 68% YoY Decline 15% QoQ Decline

1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric.
2 Net cash includes cash, cash equivalents, short term deposits and marketable securities
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39% 
YoY

Decline
Q2 2024 
Revenue 
($M) 
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Q2 2024
Advertising 
Solutions1

Revenue 
($M) 

CTV increased 42% YoY 
14% of Advertising Solutions1 revenue  
vs. 7% last year 

DOOH2 increased 41% YoY 
18% of Advertising Solutions1 revenue 
vs. 9% last year 

Video decreased 66% YoY 
18% of Advertising Solutions1 revenue 
vs. 41% last year 

25% 
YoY

Decline

1 Formerly referred to as Display Advertising, includes all Perion’s digital advertising solutions
2 On a proforma basis
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Q2 2024
Search 
Advertising 
Revenue 
($M) 

95 Publishers 

40% YoY decrease  

16.3 million Average Daily Searches 

43% YoY decrease  

57% 
YoY

Decline
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Q2 2024 
Contribution 
Ex-TAC1

1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric.
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Q2 2024 
Adjusted 
EBITDA1 
($M) 

Adjusted EBITDA/Contribution ex-TAC 
 

Adjusted EBITDA/Revenue 

81% 
YoY

Decline

1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric. 

7%
15%

54%
23%

47%
19%
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Q2 2024
GAAP/
Non-GAAP1 
Net Income 
($M) 

GAAP Net Income Non-GAAP Net Income

1 Non-GAAP metrics. Please see the Appendix to this presentation for a reconciliation of each to the nearest GAAP metric. 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Q2 2024
Cash from 
Operations & 
Adjusted FCF
($M) 

Cash from Operations Adjusted Free Cash Flow
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Q2 2024
Net Cash1

($M) 

1 Includes cash, cash equivalents, short term deposits and marketable securities



Financial Outlook

24 1 Contribution ex-TAC and Adjusted EBITDA are non-GAAP measures.  See reconciliation of GAAP to non-GAAP measures at the appendix to this presentation. 
2 Calculated at revenue and Adjusted EBITDA guidance midpoint

FY 2024 Outlook

Display Advertising Revenue

Search Revenue

99.4 88-90

79.1 30-32

US$ M FY 2024 Guidance

490-510

48-52

10%2

23%2

Revenue

Adjusted EBITDA1

Adjusted EBITDA/Revenue1

Adjusted EBITDA/
Contribution ex-TAC1



Thank  you
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Appendix
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Condensed Consolidated Balance Sheets
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Consolidated Statements Of Operations - GAAP
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Condensed Consolidated Statements of Cash Flows



30 

Reconciliation of GAAP to Non-GAAP Results
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Reconciliation of GAAP to Non-GAAP Results


